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MISSION STATEMENT

Mackenzie University’s mission is to educate the professionals of the future for the advancement
of their professional and personal goals.

The mission of Mackenzie University through its schools of Business, Education, Political
Science, and Information Technology is:

Mackenzie University will offer quality education in Bachelor’s, Master’s, and Doctorate
programs with professors with academic preparation and professional experience in their area of
expertise. We will focus on preparing our students with current knowledge in addition to focusing
on the needs of our students.

We will train professionals with lofty standards of knowledge that contribute to the growth of
society and with the basis of making the best decisions for the company they work for or for their
own life projects.

VISION

Mackenzie University will be a university with high standards of quality education with graduates
who are characterized by their professional and personal life.

STATEMENT OF PORPUSES

* Prepare students for lifelong learning and leadership roles in business and professions leaders by
example.

* Employ in instruction and student services new technologies, including computer-based
instruction, the Internet, and the World Wide Web, as well as long- established teaching techniques
as appropriate for students and the subject matter.

* Offer credit courses, degree programs at undergraduate and graduate levels.

* Provide quality continuing education, professional degrees, and certificates in extended
geographical sites domestically and internationally, as well as through distance education
technologies.

* Engage international experts recognized in their fields of study as creators of courses and
curriculum.

* Assist students in clarifying and evaluating their potential for further education and development
through academic advising.

* Support the personal and professional development of students, staff, and faculty members of all
social and cultural backgrounds through education, training, community, and professional
involvement.

OBJECTIVE

Mackenzie University’s main objective is to provide educational programs in the schools of
Business, Education and Political Sciences, with professors with the highest standards of
educational and professional preparation, we will offer our target market 100% online programs
in English and Spanish in programs Doctorates, masters, bachelor’s degrees, and diplomas.
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Mackenzie University was born from the union of Magister Osmi Rafael Curiel Mackenzie, who
has more than 8 years of experience in the educational sector in the United States, mainly in
Florida, and Dr. Pedro Lazaro Rodriguez and Dr. Henan Madri, who are specialists in the medicine.
We want to position Mackenzie University as a university that offers quality programs and
prepares professionals with cutting-edge knowledge and professional ethics.

OWNERSHIP

Mackenzie University is a privately owns Institution of Mackenzie Business Consulting LLC and
Global Health Clinical Trials, CORP registered with the Florida Department of Corporations as a
for-profit.

HISTORY

Mackenzie University is a dream come true of Osmi Rafael Curiel Mackenzie, Dr. Pedro Lazaro
Rodriguez and Dr. Henan Madri

Osmi Rafael Curiel Mackenzie has a degree in Public Accounting (Universidad Tecnologica de
Bolivar, Cartagena, Colombia), a specialist in financial management (Universidad Jorge Tadeo
Lozano, Santa Marta, Colombia) and a master’s degree in business administration (Atlantis
University, Miami, Florida) with a concentration in Business Intelligence (Atlantis University,
Miami, Florida). His experience is not only in the Admissions and Marketing process but has also
participated in national and international accreditation processes.

Dr. Pedro Lazaro Rodriguez and Dr. Henan Madri are medical doctor graduates and successful
businessmen with extensive experience in the field of medical and educational services. who wish
to expand their experiences through the educational system by creating a school with equal
opportunities for all and a strong emphasis on inclusion.

FACILITIES

Mackenzie University is located at 221 w Hallandale Beach Blvd #203, Hallandale Beach, Florida,
33009 USA.

Our contact information is as follows. Telephone: (786) 2908380, Email:
info@mackenzie.university .

At this location Mackenzie university has approximately 1600 sq ft in administrative offices. The
office houses the administrative and professional staff and the student and faculty academic
records. It has a main reception area and three meeting rooms. This includes the private office with
3 fully equipped workstations, 4 bathrooms and 2 cafeterias. Note that due to the virtual nature of
the University, no classrooms are available. From this facility, the University provides
administrative support for its operational activities including Admissions, Registrar, Student
Services, Job Placement Services, and administration. Additionally, adequate parking space is also
available.
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OFFICE HOURS

Mackenzie University Staff are available Monday through Friday from 9:00 am to 5:00 pm EST
by Phone or Appointment. Additionally, the email server is on duty 24/7 and questions may be
addressed from students by email. Faculty members are available for students following their
schedules posted on their course syllabus.

INTENTIONALLY BLANK
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ACADEMIC PROGRAMS

DEGREE PROGRAMS:

SCHOOL OF BUSINESS ADMINISTRATION
Doctor of Science in Business Administration (DBA)

e Concentration in Marketing
e Concentration in International Business

Master of Science in Business Administration (MBA)

e (Concentration in Marketing.
e Concentration in Human Resources Management.
e Concentration in Forensic Accounting.

Bachelor of Science in Business Administration (BBA)

e Concentration in Marketing
e Concentration in Project Management
e Concentration in Entrepreneurship

GRADUATE SCHOOL OF EDUCATION AND POLITICAL SCIENCES
Doctor of Science in Education (DED)

e Concentration in Research, Evaluation and Formulation of Educational Projects
e Concentration in Educational management and Strategic Leadership
e Concentration in Information technology in Education

Master of Science in Education (MED)

e Major in Technology of the Information and Communication (TICs)
e Major in Educational Management

Master of Science in Political Sciences (MPS)

e Major in Political Campaign
e Major in Public Affairs

SCHOOL OF INFORMATION TECHNOLOGY
Master of Science in Information Technology

e (Concentration in Data Analytics
e Concentration In Cybersecurity and Information Assurance

Bachelor of Science in Computer Information Technology

e Concentration In Cybersecurity
e Concentration in Cloud and System Administration
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ACADEMIC CALENDAR

Mackenzie University is Semester-based. Each academic year is divided into three semesters of
16 weeks each described as Spring, Summer, and Fall. Each semester has three (3) Terms (Term
A, Term B, Term C and Term D). Programs are designed so students may enroll at the beginning
of any semester.

WINTER 2023

JANUARY 9 — APRIL 30, 2023 (16 weeks)

January 9 — February 5, 2023, Winter semester 2023 term A (WS2023A)
February 6 — March 5, 2023, Winter semester 2023 term B (WS2023B)
March 6 — April 2, 2023, Winter semester 2023 term C (WS2023C)
April 3 — April 30, 2023, Winter semester 2023 term D (WS2023D)
Winter Holydays, 2023

January 16, 2023, Martin Luther King Jr (Only student)

February 20, 2023, President Day (Only student)

May 1-May 7, 2023, Spring Break (Only student)

SUMMER 2023

May 8 — August 27, 2023 (16 weeks)

May 8 — June 4, 2023, Summer semester 2023 term A (SS2023A)

June 5 — July 2, 2023, Summer semester 2023 term B (SS2023B)

July 3 — July 30, 2023, Summer semester 2023 term C (SS2023C)

July 31 — August 27, 2023, Summer semester 2023, term D (SS2023D)
Sumer Holydays, 2023

May 29, 2023, Memorial Day (University close)

July 4, 2023, Independence Day (University closed)

FALL 2023

August 28 — December 17, 2023 (16 weeks)

August 28 — September 24, 2023, Fall semester 2023 term A (FS2023A)
September 25 — October 22, 2023, Fall semester 2023 term B (FS2023-B)
October 23 — Nov. 19, 2023, Fall 2023 term C (FS2023C)

Nov. 20— December 17, 2023, Fall 2023 term D (FS2023D)
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Fall Holydays, 2023

September 4, 2023, Labor Day (University Closed)

Nov. 23 — 24, 2023 Thanksgiving Break (University Closed)
Dec. 18, 2023 — January 7, 2024, Holiday Break

PREFIXES

Courses in this catalog are identified by a three (3) letter prefix and three (3) numbers. The course
prefix and each digit in the course number have a meaning.

The course prefix is a three (3) letter designator for a major division of an academic discipline,
subject matter area or sub-category of knowledge. The prefix is not intended to identify the
department in which a course is offered. Rather, the content of a course determines the assigned.

The course number is a three (3) number designator. The first number is for the level (1 & 2 lower
level, 3 & 4 upper level, 5 & 6 graduate level); the second and third numbers identify the
sequencing of courses in the same course group (typically a 01 course would come before a 02).

DELIVERY METHODS

Mackenzie University will be 100% online, which will allow our students to be from anywhere in
the United States or the world, our platform will be identified by our students as MUVC
(Mackenzie University Virtual Campus), MUVC platform will be available 24 hours a day hour a
day 7 days a week. All our courses will have their Syllabus of the subject with all the specific
information of the course in addition to the assignments and activities distributed weekly to
achieve the objectives of the course. The student will have a unique username and password to
access the study platform, in addition to the use of synchronous and asynchronous communication
tools.

To support the virtual interaction between our faculty and enrolled students and among students,
MUVC has developed a robust and structured web-based Learning Management System (LMS).
MUVC’s LMS, which was created using a Moodle-based learning platform, provides a flexible,
secure, and integrated learning environment that also complies with the highest standards of
quality possible.

Online degree programs allow students to pursue their academic goals without creating conflicts
with their personal and/or job-related schedules, regardless their physical
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LEARNING PLATFORM

The virtual space for each course is presented in weekly blocks, each describing all the weekly
activities, including Assignments, Tests, Forums, Chats, and Videoconferences, among other
assigned activities. In addition, most of the primary learning resources recommended as well as
other related resources are also provided in the LMS course virtual place. This way, each course
virtual place offers a rich learning environment with more than enough material to pursue their
learning objectives. On the first day of class, students receive a copy of the course syllabus and
course outlines and objectives.

There is 24-hour, 7 days a week technical assistance feature for our Online Course Platform. For
technical assistance, please email us at info@mackenie.university

Some of the elements contained in the platform are:

Course syllabus: Each Course Syllabus provides a detailed description of the course, the
general and specific objectives of the course, the weekly intended learning objectives, the
recommended bibliographic material and other resources like videos, blog, websites,
among others, and the weekly activities including Assignments, Tests, Forums, Chats,
Videoconferences, among other activities.

Forum: this is an asynchronous tool that allows faculty to create a virtual place where ideas
and viewpoints about specific issues or topics of learning interest can be exchanged.
Through this tool, students can post their understating of the topic of discussion and to
reply to other students’ postings.

Chat: this is a synchronous tool that allows students to engage in informal interactions with
other students and faculty. In addition, it allows students to formally seek, from faculty,
clarification about issued of concern.

Calendar: The University Calendar is displayed to remind the users of important dates
relate to the current academic term.

INSTRUCTIONAL SEMESTER

Semester Credit Hours: Each course equals three (3) credit hours.

Semester Description: There are three semesters (Spring, Summer, and Fall) which contain
16 weeks of instruction.

Period of Enrollment or Period of financial obligation: One semester.

Academic year: Minimum of two semester.

Full time student: Student is enrolled for a minimum 12 semester credit hours.

Part time Student: Student is enrolled for a minimum 9 semester credit hours.
Synchronous duration class: Is defined a period of 50 minutes
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DEFINITION OF A UNIT OF CREDIT

The university follows the Carnegie unit of credit hours recognition. Practice, providing courses
and programs credit hours for successfully completed unit. Furthermore, credit is awarded for
assessment of a course, program, and outcomes. The University measures its programs through
Semester Credit Hours in which 15 theory hours are equivalent to 1 credit hour. A typical 3 credit
course will require 45 hours of total instruction, distributed 15 hours of classes (synchronous or
asynchronous) and 30 hours where the student must be prepared to complete assignments,
research, and other course related activities.

MAXIMUM NUMBER OF STUDENT PER CLASS

The maximum number of students per course is established at 20 students to guarantee sufficient
time for student/faculty interactions, adequate tutorships, and feedback.

GORDON RULE

6A-10.030 Other Assessment Procedures for College-Level Communication and Computation

Skills.

(1) In addition to assessments that may be adopted by the State Board of Education or Board of
Governors to measure student achievement in college-level communication and computation
skills, other assessment requirements shall be met by successful completion of coursework in
English and mathematics. For the purposes of this rule, a grade of C or higher shall be considered
successful completion.

(2) Prior to receipt of an Associate of Arts degree from a public community college or university
or prior to entry into the upper division of a public university or college, a student shall successfully
complete the following:

(a) Six (6) semester hours of English coursework and six (6) semester hours of additional
coursework in which the student is required to demonstrate college-level writing skills through
multiple assignments. Each institution shall designate the courses that fulfill the writing
requirements of this section. These course designations shall be submitted to the Statewide Course
Numbering System. The institution to which a student transfers shall accept courses so designated
by the sending institution as meeting the writing requirements outlined in this section.

(b) Six (6) semester hours of mathematics coursework at the level of college algebra or higher. For
the purposes of this rule, applied logic, statistics and other such computation coursework which
may not be placed within a mathematics department may be used to fulfill three (3) hours of the
six (6) hours required by this section.

(c) Students awarded college credit in English based on their demonstration of writing skills
through dual enrollment, advanced placement, or international baccalaureate instruction pursuant
to Rule 6A-10.024, F.A.C., and students awarded college credit based on their demonstration of
mathematics skills at the level of college algebra or higher through one (1) or more of the
acceleration mechanisms in Rule 6A-10.024, F.A.C., shall be considered to have satisfied the
requirements in subsection 6A-10.030(2), F.A.C., to the extent of the college credit awarded.

(3) Exemptions and Waivers. Any public community college or university desiring to exempt its
students from the requirements of subsection 6A-10.030(2), F.A.C., shall submit an alternative
plan to the Department of Education. Upon approval of the plan by the Department, the plan shall
be submitted to the State Board of Education or the Board of Governors as appropriate. Upon
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approval by the State Board of Education or the Board of Governors, said plan shall be deemed
effective in lieu of the requirements of subsection 6A10.030(2), F.A.C.

Specific Authority 1001.02(1), (2)(n) FS. Law Implemented 1001.02 FS., Section 15, Chapter 87-
212, Laws of Florida. History—New 111-82, Formerly 6A4-10.30, Amended 6-8-88, 12-18-05.

At Mackenzie University, the Gordon Rule requirements can be satisfied by completing either the
writing or mathematics requirements listed below:

Writing
Students must complete, with grades of C or better, at least twelve credits from the list below.

College Composition I and II are required. Students can complete the other six credit for Gordon
Rule reason, meet with the requirement in a least two of the following courses:

ENC 101 COLLEGE COMPOSITION I 3 credits
ENC 102 COLLEGE COMPOSITION II 3 credits
PHI 160 CRITICAL THINKING AND PROBLEM SOLVING 3 credits
COM 170 SPEECH COMMUNICATION 3 credits
Mathematics

Students must complete, with grades of C or better, at least six credits from the list below. MAC
105 College Algebra is required. Students need to meet the Gordon Rules requirements in at least
one of the two following courses: MAC 105 and STA 130, to complete the six credits required
for Mathematics.

MAC 105 COLLEGE ALGEBRA 3 credits

STA 130 INTRODUCTION TO PROBABILITY AND STATISTICS 3 credits

The minimum criteria for Gordon Rule courses:

1. Designated Gordon Rule courses must be identified as such in the catalog and course
syllabus.

2. Syllabus of the Gordon Rule courses will include a statement on the College’s policy
regarding academic integrity as stated in the Student Handbook.

3. Writing assignments must be incorporated into the designated course curriculum and
must be computed in the course final grade in such a way that the writing component will
have a significant impact on the course grade.

4. Faculty must provide feedback (strengths and weaknesses of the students’ writing)
conforming to standard writing practices as expressed in the syllabus for all Gordon Rule
writing assignments.

5. All writing assignments must be the students’ original, independently produced work and
demonstrate college-level proficiency.
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Writing assignments used to fulfill the Gordon Rule requirement, may include, but are not
limited to the following:

e A R

Essays

In-class writings with clearly stated performance criteria

Critical analyses of course readings, presentations, or discussions
Research papers

Creative writings appropriate to the course

Academic journals

Case Studies o Portfolios

Speech outlines and scripts

Assignments that are not acceptable in meeting the Gordon Rule requirement are:

PN R LD =

Resumes

Note-taking.

Free-writing or brainstorming

Class notes

Emails

Writings with extensive quotations or paraphrases

Personal writings unrelated to course content

Homework assignments with responses copied from textbooks or reading materials, with
no evidence of analysis, comparison, interpretation, or other critical thinking applications.

Writing assignments in the designated Gordon Rule courses must be graded according to
effective writing standards as expressed in the syllabus, such as organization, coherence,
grammar, and mechanics.

At least one-third of the writing assignments used to meet the “multiple assignments”
requirement of the Gordon Rule must be polished, edited pieces written outside of regular class
time. All these formal academic writing assignments must conform to standard writing practices
including the following:

1.
2.
3.

9]

The writing will have a clearly defined thesis or central idea.

The writing will include adequate evidence to support the thesis or idea.

The writing will reflect the awareness of the conventions of standard written English such
as grammar, punctuation, spelling, and word usage.

The writing will use clear and logical organization.

The writing will demonstrate the ability to synthesize and apply discipline content at the
course-specific level.

The writing will demonstrate the ability to discriminate between credible and unreliable
sources of information.

The writing will be formatted or presented in a manner appropriate to the assignment.
The writing will conform to style standards appropriate to the course or discipline (APA)
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SCHOOL OF BUSINESS ADMINSITRATION
DOCTOR OF SCIENCE IN BUSINESS ADMINISTRACION (DBA)
PROGRAM DESCRIPTION

The Doctor of Business Administration (DBA) at Mackenzie University is a program for
experienced managers and academics who want to further enhance their business knowledge
beyond an MBA. The program is designed to give students the opportunity to bring a rigorous
approach to solving existing organizational and management problems. Likewise, the Doctor of
Business Administration (DBA) program is designed for professionals seeking to gain a deeper
understanding of the principles that govern global business and emphasizes advanced decision-
making and leadership skills, as well as in-depth knowledge of theory and applied research.
Doctoral students could explore the challenges facing business today, including corporate social
responsibility, globalization, and change management.

The Doctor of Business Administration (DBA) at Mackenzie University emphasizes advanced
decision-making and leadership skills, as well as a thorough understanding of theory and applied
research. Students can explore the challenges facing business today, including corporate social
responsibility, globalization, and change management.

PROGRAM OBJECTIVE

The mission of the Doctor of Business Administration (DBA) program is to develop outstanding
scholars in the fields of business with the ability to research and develop solutions to issues and
problems in their areas of expertise, their communities, their state, the nation, and the rest of the
world.

The Doctorate in Business Administration (DBA) at Mackenzie University is designed to add to
the base of theoretical knowledge and other skills that students acquired at the master's level new
and relevant knowledge in their respective fields of study. The program offers two concentrations:
Marketing and International Business.

The specific objectives of the doctorate in business administration program are:

1. Establish or ensure that students possess the academic foundations necessary to pursue
doctoral studies in business.

2. effectively analyze and synthesize the literature in their field.

3. have the breadth of research knowledge, including knowledge of research theories and
research methodology.

4. Provide students with advanced theoretical, analytical and research training in their fields
of study.

5. Develop scholars who will use their knowledge and skills to research issues and problems

facing their communities and develop appropriate solutions to those problems.

Prepare students for careers in university teaching and research.

Gain experience in your field of emphasis and supporting fields.

Communicate complex information clearly and consistently.

Conduct high-quality independent research.

© 0N
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e Foundation Courses (36 Credits Hours Required)

e Research Courses (18 Credits Hours Required)

e Concentration Courses (18 Credits Hours Required)
e Dissertation Courses (12 Credits Hours Required)

Course Number | COURSE NAME (FOUNDATION COURSES 36 HOURS) Credit Hour
DBA 700 Business Research writing 3
DBA 705 Strategic Decision Making for Managers 3
DBA 710 Marketing Management 3
DBA 715 Management and Leadership 3
DBA 720 Financial Theory and Policy 3
DBA 725 Accounting Theory and Policy 3
DBA 730 Global Economy 3
DBA 735 Global Finance Management 3
DBA 740 Human Resources Management 3
DBA 745 Organizational Behavior 3
DBA 750 Micro Organizational Behavior 3
DBA 755 Macro Organizational Behavior 3

Subtotal 36

Course Number Course Name (Research Courses 18 Hours) Credit Hour
DBA 775 Quantitative Research I 3
DBA 780 Quantitative Research 11 3
DBA 785 Survey Research Method 3
DBA 790 Mixed Methods research 3
DBA 795 Non-Parametric statics 3
DBA 800 Multivariate Statics 3

Subtotal 18

Course Number | COURSE NAME (CONCENTRATION IN MARKETING | Credit Hour

COURSES 18 HOURS)

DBA 805 Marketing Decision Models 3
DBA 810 International marketing Strategy 3
DBA 815 Internet and Social Media Marketing Systems 3
DBA 820 Advanced Marketing Research 3
DBA 825 Direct Marketing Measure, test and Analysis 3
DBA 830 Relationship marketing 3

Subtotal 18

Course Number COURSE NAME (CONCENTRATION IN Credit Hour
INTERNATIONAL BUSINESS COURSES 18 HOURS)

DBA 840 International Accounting 3
DBA 845 International Finance 3
DBA 850 Global and Multinational Marketing 3
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DBA 855 Global Information technology and Supply Management 3

DBA 860 Rules And Procedures in International Business 3

DBA 865 New International Ventures 3
Subtotal 18

Course Number | COURSE NAME (DISSERTATION COURSES 18 HOURS) | Credit Hour

DBA 901 Dissertation I 3
DBA 902 Dissertation 11 3
DBA 903 Dissertation 111 3
DBA 904 Dissertation IV 3
Subtotal 12
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MASTER OF SCIENCE IN BUSINESS ADMINISTRATION (MBA)
PROGRAM DESCRIPTION

Mackenzie University MBA program aims to provide a solid education in offering courses across
several functional areas. Additionally, the students will have an opportunity to choose from the
following concentrations: Marketing, Human Resources Management and Forensic Accounting.
The objective is to prepare leaders through innovative business programs that emphasize academic
rigor, learning outcomes, and teaching excellence. Through its programs, students transform into
world citizens that have a positive impact in their respective organizations and communities.
Additionally, we emphases collaborate efforts model to encourage value system through the
partnership among faculty, students, and alumni.

PROGRAM OBJECTIVE

Mackenzie University MBA Program develops strategic business leaders by offering superior,
ample education in several business disciplines. Additionally, the MBA Program assimilates
theory and practice by choosing faculty members who are leaders in their community and
professionals in their field with professional experience and academic achievement. The MBA
program embraces students from diversified academic backgrounds and by offering flexible
schedule and course delivery methods.

Competencies:
General Competencies (GC):

It shall ensure, as a minimum, the following general competencies that students must demonstrate

once completed a master’s degree in business administration.
GC1. Possess and understand basic knowledge of the economy and the company that, on the
basis of General Secondary Education, to reach its own level of the advanced textbooks and
include also some aspects that are at the forefront of economic science and the scope of the
company.
GC2. Applying the knowledge acquired to their work in a professional manner and possessing
the skills that tend to be demonstrated through the elaboration and defense of arguments and
the resolution of problems of an economic nature-enterprise.
GC3. Have the capacity to collect and interpret data and information relevant from the point of
view of the economic business to make judgments that include a reflection on issues of social,
scientific, or ethical.
GC4. To be able to transmit (orally and in writing) information, ideas, problems, and solutions
related to economic affairs-business, to specialists and non- specialists in form, orderly, concise,
clear, unambiguous and in a logical sequence.
GCS5. Possess the skills necessary to take further studies with a high degree of autonomy.
GC6. To be able to think and act according to principles of universal character that is based on
the value of the person and directed to its full development, while respecting the fundamental
human rights and equality between women and men, human rights, the values of a culture of
peace and democratic, as well as the environmental principles of social responsibility and of
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development cooperation to promote an ethical commitment in a global society, intercultural,
free and just.

Specific Competencies (SC):

It is defined as the abilities or linked to a qualification conferring identity and social and
professional consistency to the profile of training. In this regard, the degree of master’s in business
administration will ensure, as a minimum, the following specific skills:
SC1. Possess a sound knowledge of the company, its institutional and legal framework, as well
as the basic elements of the process of management, organization, accounting, taxation,
operations, human resources, marketing and financing and investment.
SC2. Understand the fundamental elements of the national and international socio-economic
environment and the history in which the companies develop its activity as well as its incidence
in the various functional areas of the company.
SC3. Knowing the behavior of economic agents and organizations (companies, domestic
economies, non- profit entities, public sector), and the functioning of markets, together with
the relevant factors at the time of decision-making.
SC4. Know the instruments and tools available, as well as its advantages and disadvantages,
to design policies and business strategies in the general area of the organization or in terms of
financing and investment, operations, human capital, and marketing, at the same time to
understand their effects on the business objectives and the accounting reflection of their results.
SCS. Know the key elements for the scientific and technical advice on the administration and
management of companies and other organizations in accordance with the social needs, the
corresponding objectives, the legislation in force and the social responsibility of the
companies.
SC6. Have knowledge of the different quantitative and qualitative methods for the analysis,
assessment and prediction in the administration and management of companies and other
organizations.
SC7. Manage a company or organization of small size, or a department within a company or
organization of greater dimension, both in the scope of the private sector as in the framework
of the public sector, achieving an adequate competitive position and institutional and resolving
the most common problems in its direction and management.
SC8. Collect and interpret different sources of information (bibliographical references,
statistics, etc.) using different tools.
SC9. Rigorously apply the appropriate analysis technique in the resolution of problems in the
administration and management of companies and other organizations.
SC10. Make assumptions and forecasts on a business idea and its legal articulation, being able
to convert it into a business project (learn to undertake).
SCI11. Drafting plans and projects for global address or referred to functional areas of the
organizations, including, where appropriate, proposals for improvement.
SC12. Develop advisory reports in the field of the administration and management of
companies.
and other organizations.
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Transversal Competencies (TC):

In the Master of Business Administration, it also aims to develop the following transversal
competencies:
TCl1. Ability to communicate smoothly both oral and written in English.
TC2. Ability to read, understand and draft texts in English and, in its case, other foreign
languages.
TC3. Achieving the basic management skills of the Technologies of Information and
Communication
Technologies (ICTS).
TC4. Demonstrate intellectual capacity for analytical thinking and the economic-business
interpretation of documents, databases and social information, as well as develop a critical
spirit before the know established.
TCS. Acquire the ability to work in a team, demonstrating ability to coordinate people and
specific tasks, and contributing with professionalism to the smooth functioning and organization
of the Group, on the basis of mutual respect.
TC6. Efficiently manage the time, as well as plan and organize the available resources by
establishing priorities and demonstrating the ability to take decisions and face difficulties when
they appear.
TC7. Acquire an ethical commitment in the exercise of the profession.
TCS. Develop a positive attitude toward change and possess a high capacity for adaptation
(flexibility).

Learning Outcomes

Mackenzie University learning goals are intended to enhance student learning in the following
MBA specializations: Marketing, Human Resources Management and Forensic Accounting
courses will be offered in both online/on ground modality. Upon completion of the MBA Program,
graduates will:
*Demonstrate professionalism, self-awareness, leadership, and effective communication skills.
*Understand ethical issues and dilemmas that businesses often face.
*Apply knowledge and skills to solve business problems.
*Understand the concepts of information technology (IT) and how IT can improve organizational
performance.
*Demonstrate a global perspective and an awareness of how cultural differences impact
businesses.
*Possess the skills required to integrate concepts from various disciplines to identify and develop
business strategies.
*Possess the skills required to work and lead effectively in a team-based environment.

The following is a listing of the MBA core classes with the number of credits applied.
e Core Courses (33 Credits Hours Required)
e Concentration Courses (15 Credits Hours Required)
e (Capstone (3 Credits Hours Required)
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Course Number | COURSE NAME (CORE COURSES 33 HOURS) Credit Hour
MBA 500 Leadership Strategy and Management 3
MBA 505 Methods and Analysis of Quantitative Research 3
MBA 510 Survey Research Methods 3
MBA 515 Mixed Methods 3
MBA 520 Information Technology Management 3
MBA 525 Logistics Systems and analytics 3
MBA 530 Human Resource Management 3
MBA 535 Strategic Marketing 3
MBA 540 Managerial Accounting 3
MBA 545 Managerial Finance 3
MBA 550 Economics of Organizational Architecture and Strategy

Subtotal 33
CONCENTRATIONS
e MARKETING
Course Number | COURSE NAME (CONCENTRATION AND CAPSTONE | Credit Hour
COURSES 18 HOURS)
MBA 555 Digital Planning, Strategy, and branding 3
MBA 560 Advertising and Media Research 3
MBA 565 Social Media Marketing Communications 3
MBA 570 Consumer Behavior in the Digital Sphere 3
MBA 575 Global Marketing and Brand Image 3
MBA 630 Capstone (Marketing) 3
Subtotal 18
e HUMAN RESORCE MANAGEMENT
Course Number | COURSE NAME (CONCENTRATION AND CAPSTONE Credit Hour
COURSES 18 HOURS)
MBA 580 Managing Global Workforce 3
MBA 585 Compensation and Benefits 3
MBA 590 Recruitment and Selection 3
MBA 595 Strategic Human Resource Management 3
MBA 600 Human Resource Analytics 3
MBA 630 Capstone (Human Resource Management) 3
Subtotal 18
e FORENSIC ACCOUNTING
Course Number | COURSE NAME (CONCENTRATION AND CAPSTONE | Credit Hour
COURSES 18 HOURS)
MBA 605 Fraud Examination 3
MBA 610 Audit Analytics 3
MBA 615 Forensic Accounting 3
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MBA 620 Fraud Prevention and Detection 3
MBA 600 Forensic Analytic 3
MBA 630 Capstone (Accounting)) 3

Subtotal 18
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BACHELOR OF SCIENCE IN BUSINESS ADMINISTRATION (BBA)
PROGRAM DESCRIPTION

The Bachelor of Sciences in Business Administration at Mackenzie University focuses on
preparing its students in the skills that employers value most and that are difficult to learn on the
job. The Bachelor of Science in Business Administration at Mackenzie University is designed first,
to build a foundation of basic business knowledge. Then, you'll add the skills employers value
most, such as communication, creativity, critical thinking, and collaboration. In short, this program
gives you the tools that are essential to career success and makes your resume stand out.

The Bachelor of Business Administration (BBA) degree program aims to develop the intellectual
capacity of students through an appropriate mix of business and general education. The program
helps the student understand and develop the unique leadership qualities required to be successful
in business functions, an organizational unit, or a company. Course work provides students with a
solid business foundation in the field. Emphasis is placed on critical thinking, decision making,
and ethical behavior. The BBA degree program is designed to provide students with the
opportunity to explore business administration and meet educational objectives and enhance their
career opportunities.

The Bachelor of Business Administration (BBA) degree program at Mackenzie University offers
three concentrations:

e Marketing
¢ Project Management
e Entrepreneurship

PROGRAM OBJECTIVE

Learning Goals and Objectives

There are six learning goals for the Business Administration program at Mackenzie University.
Each learning goal has associated learning objectives, which allow for the assessment of learning
goals.

Learning Goal 1:Students will demonstrate a general understanding of the fundamental areas of
business: Accounting, Economics, Finance, Information systems, Management, Marketing,
Legal/Social, Quantitative and International

Learning Goal 2: Effective critical thinking skills.

Students will demonstrate competency in the following critical thinking learning objectives:
e Use relevant information/evidence

Consider relevant viewpoints

Identify relevant assumptions

Consider implications of alternative courses of action

Develop clear logical conclusions from prior analysis

Learning Goal 3: Effective ethical decision making skills.
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e Students will demonstrate competency in the following ethical decision making learning
objectives:

Identify ethical issue(s)/problem(s)

Incorporate evaluation of relevant stakeholders

Evaluate implications of alternative courses of action

Develop logical conclusions from prior analysis

Learning Goal 4: Effective analytical problem solving skills.

Students will demonstrate competency in the following analytical problem solving learning
objectives:

Incorporate all relevant concepts and accurately use them

Incorporate all relevant information

Correctly utilize analytical operations

Interpret logically from the prior analysis

Goal 5: Effective oral communication skills.

Students will demonstrate competency in the following oral communication learning objectives:
e Use an effective opening statement

Follow a very clear organizational plan and reinforce it periodically

Include content clearly relevant to topic/purpose

Consistently use appropriate voice, pace, eye contact

Show enthusiasm/vitality

Use standard English and appropriate vocabulary

Use clear and effective summary, conclusion, and/or recommendation and closing

statement

Learning Goal 6: Effective written communication skills.

Students will demonstrate competency in the following written communication learning
objectives:

Use clear statement of purpose

Use clear organization and logic

Use clear, accurate, and relevant information and concepts

Use standard English and appropriate vocabulary

Use clear and effective summary, conclusion, and/or recommendation and closing
statement

e General Education Requirements (36 Credits Hours Required)

e (Core Courses Required (69 Credits Hours Required)

e Concentration Courses (15 Credits Hours Required)
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Course Number

COURSE NAME

Credit Hour

GENERAL EDUCATION - LOWER DIVISION

COM 170 Speech Communications 3
ENC 101 English Composition | 3
PHI 160 Critical Thinking and Problem Solving 3
MAC 105 College Algebra 3
PSY 201 Psychology 3
Subtotal 15
BUSINESS ADMINISTRATION MAJOR - LOWER
DIVISION
ACG 200 Accounting [ 3
GEB 303 Introduction to Business 3
BUL 211 Business Ethics 3
MAN 260 Principles of Management 3
MAR 323 Marketing Fundamentals 3
FIN 305 Principle of finance 3
CIS 240 Introduction to Information Technology 3
SPR 206 Spreadsheets 3
GEB 280 Global Business 3
MAN 283 Project Management 3
SAT 240 Quantitative Analysis for Business 3
MAN 301 Human resources Management 3
MAN 310 Operations and Supply Chain Management 3
MAN 214 Strategy management and Decision Making 3
BUL 260 Business Law 3
Subtotal 45
GENERAL EDUCATION - UPPER DIVISION
BSC 115 General Biology 3
ECO 228 Principles of Economics 3
ECO 317 Macroeconomics 3
SAT 130 Introduction to Probability and Statistics 3
ENC 102 English Composition II 3
Subtotal 15
Business Administration Major — Upper Division
MAR 343 Marketing II 3
ACG 250 Accounting 1 3
LDR 355 Global leadership 3
ECO 370 International Economics 3
MAN 400 Managerial Accounting 3
FIN 375 Financial Budgeting 3
MAN 430 Global Business Management 3
GEB 302 International Business 3
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GED 420 Organizational Behavior 3
FIN 390 Global Banking and Capital Markets 3
BUS 490 Capstone Written Project 3
Subtotal 33
The student chooses a concentration
CONCENTRATION IN MARKETING
GEM 440 International negotiations and Transactions 3
MAR 442 E-Marketing 3
MAR 444 Marketing Management 3
MAR 446 Marketing Analytics 3
MAR 448 Marketing Channels 3
MAR 450 International Marketing 3
Subtotal 18
CONCENTRATION IN PROJECT MANAGEMENT
MAR 452 International Project Management 3
MAN 454 Project Risk Management 3
MAN 456 Data Management — Applications 3
MAN 458 Enterprise Project Management 3
LDR 460 Management and Leadership in the Building in the project 3
Environment
MAN 462 Certified associate in project management (CAPM) 3
certification Exam Preparation
Subtotal 18
CONCENTRATION IN ENTREPRENEURSHIP
GEB 464 Entrepreneurship and New Venture Creation 3
GEB 466 Small Business Management 3
FIN 468 Entrepreneurial Finance 3
GEB 470 E-Commerce Strategic for Entrepreneurship 3
LDR 472 Leading, Creativity and Innovation 3
MAN 474 Franchise, Strategic, Alliance and Family Business 3
Subtotal 18
TOTAL 126
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GRADUATE SCHOOL OF EDUCATION AND POLITICAL SCIENCES
DOCTOR OF SCIENCE IN EDCUCATION (DED)
PROGRAM DESCRIPTION

The Doctorate in Education program at Mackenzie University is designed to advance professional
study to develop research-informed expertise in a selected field of professional education. The
Ph.D. program in Education prepares you at an advanced level to work in the professorial ranks of
higher education or assume positions of leadership in schools and agencies. The degree provides
rich preparation by exposing you to a wide variety of courses and experiences related to
fundamental theories and concepts associated with education, as well as current issues and trends
in teaching and learning. Strengths of the program lie in the opportunity for you to be exposed to
a variety of courses and to faculty members in the College of Education and the University, while
having a defined area of emphasis for your study. The Ph.D. program leads to both a broad and a
deep scholarly knowledge of education, with an emphasis on the production of new knowledge
within the profession.

PROGRAM OBJECTIVE

The mission of the doctoral program at Mackenzie University is to develop scholars-practitioners-
leaders who respond to current and future challenges in the community, the country and the world
by promoting practices, policies and programs committed to equity, social justice and
transformation.

Program Objectives:

This program prepares students to contribute to the education profession as leaders. Upon
completion of this program, students are prepared to:

e Develop strategies for leveraging social and cultural diversity in offering education in
organizations.

e Design policies and initiatives that adhere to ethical and legal practices in educational
settings and learning communities.

e Propose solutions to societal problems through evidence-based application of educational
research.

e Apply diverse methods and principles of inquiry, discovery, evaluation, and original
scholarship to educational research questions and practices.

e Students will complete a research proposal that includes a complete methods section
tailored to the design chosen.

e Students will conduct and explain an original research study that demonstrates their
understanding of research methods and the appropriate data analysis.

e Students will demonstrate the ability to read and critically analyze research studies and
trends in their emphasis area as demonstrated by successful completion of the dissertation.

e Foundation Courses (36 Credits Hours Required)

e Research Courses (18 Credits Hours Required)

e Concentration Courses (18 Credits Hours Required)

28| Page



e Dissertation Courses (12 Credits Hours Required)

Course Number COURSE NAME (FOUNDATION COURSES 36 Credit Hour
HOURS)

DED 700 Ethical, Legal issues, Policy and Politics in Education 3
DED 705 Instructional Design Theory 3
DED 710 Curriculum Design 3
DED 715 Classroom Management 3
DED 720 Differentiated Instruction 3
DED 725 Assessment and Evaluation 3
DED 730 Technology Innovation in Education 3
DED 735 School Based Budgeting 3
DED 740 Management of Educational organization 3
DED 745 Strategic Change and Innovation 3
DED 750 Equity and Diversity in Education 3
DED 755 Human Resources and professional Development 3
Subtotal 36

Course Number | COURSE NAME (RESEARCH COURSES 18 HOURS) | Credit Hour
DED 775 Educational Research Methods 3
DED 780 Quantitative Research in Education 3
DED 785 Advanced Qualitative Research in Education 3
DED 790 Mixed Methods Research in Education 3
DED 795 Non-Parametric Statics in Education 3
DED 800 Multivariate Statics 3
Subtotal 18

Course Number COURSE NAME (CONCENTRATION IN Credit Hour

RESEARCH, EVALUATION, AND FORMULATION
OF EDUCATIONAL PROJECTS COURSES 18
HOURS)

DED 805 Development of Educational Projects 3
DED 810 Educational Planning and Administration 3
DED 815 Diagnosis and Evaluation in Education 3
DED 820 Applied Educational Research 3
DED 825 Research, Evaluation of Curricular Projects 3
DED 830 Project Management in Educational Projects. 3
Subtotal 18

Course Number COURSE NAME (CONCENTRATION IN Credit Hour

EDUCATIONAL MANAGEMENT AND STRATEGIC
LEADERSHIP COURSES 18 HOURS)

DED 840 Leadership Theory and Management 3
DED 845 Human Resources Management 3
DED 850 Reflective Leadership Practice and Inquiry 3
DED 855 Managing Multicultural Organizations 3
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DED 860 Leading in a Complex Environment 3
DED 865 Strategic Decision Making for managers 3

Subtotal 18

Course Number COURSE NAME (CONCENTRATION IN Credit Hour
INFORMATION TECHNOLOGY IN EDUCATION
COURSES 18 HOURS)
DED 870 Instructional Design and Information Technology 3
DED 875 Assessment of Information Technology in Education 3
DED 880 Issues in Science Technology and Society 3
DED 885 Advanced Using Integrated Software the Curriculum 3
DED 890 Advanced Administration and Supervision of Technology in 3
Education

DED 895 Global Issues in Educational Technology Leadership 3

Subtotal 18

Course Number COURSE NAME (DISSERTATION COURSES 18 Credit Hour
HOURY)

DED 901 Dissertation | 3
DED 902 Dissertation 11 3
DED 903 Dissertation 111 3
DED 904 Dissertation IV 3

Subtotal 12
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MASTER OF SCINECE IN EDUCATION (MED)
PROGRAM DESCRIPTION

This program integrates theories, knowledge, practices, and diverse tools to explore and actively
apply the design, instruction, implementation, and evaluation of technological media in formal and
informal educational environments. They will have the opportunity to explore a variety of
technologies and new media, and their application in educational contexts. They will also explore
the research behind the "new literacies" that describe the cognitive processes and social practices
at play, as they construct, produce, use, and understand the information offered by the different
forms enabled by the new contemporary media.

Through these explorations, you will gain knowledge, skills, and abilities to develop, implement
and evaluate new media with respect to its impact on learning and teaching. The student will be
able to choose one of the following areas of specialization: virtual learning, design and technology
of learning or design and development of instruction.

PROGRAM OBJECTIVE

The Master of Education at Mackenzie University is designed to prepare future educators for
leading roles in a variety of educational contexts related to digital education. The master’s program
in Education equips and trains students to take control and responsibility in knowledge
management; equipping them with the necessary skills to participate in the design, instruction and
implementation of learning processes mediated by Information and Communication Technologies.

The Master of Education degree (M.Ed.) at Mackenzie University is based on the mission of the
university, striving to welcome academic freedom and different knowledge of human psychology,
as well as the various aspects that are vital in the field of education and in a global context. Our
goal is to graduate students who are promoted and make use of their moral, intellectual, and
professional excellence to serve as role models to educate future generations and make a difference
in their communities.

GENERAL GOALS (GG) OF THE PROGRAM

GGl1. Prepare professionals in Education with high academic quality, positive and innovative
attitude towards the possibilities of integration and application of Information and Communication
Technologies (ICT) in formal and informal learning.

GG2. Provide the educational system of professionals with a clear vision of the potential offered
by ICT, capable of contributing to the development of education and the digital society with
creative and innovative solutions to current and future educational problems.

GG3. Promote research, management, design, implementation, and evaluation of virtual
environments to promote learning and training with advanced technologies.

GG4. Encourage students to develop and use cognitive skills, technical skills, interpersonal
attitudes and values that allow them to implement the best pedagogical practices in the context of
the digital era.

GGS. To provide students with the necessary competencies and tools in the context of distance
education for self-learning and the successful development of their training process.
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GG6. Encourage students to develop an investigative, creative, critical, transformative, and
responsible attitude towards the use and application of ICT in education and training, which favors
freedom, respect, and participation in different media and technological platforms.

STUDENT LEARNING OUTCOMES (LO)
Upon completion of the master’s degree program, the student:

LO1. Recognizes the emerging technologies and their educational uses.

LO2. Identifies the pedagogical theories that allow the use of the Information and Communications
Technology (ICT)

LO3. Applies pedagogically the Information and Communications Technology

LO4. Analyzes and uses ICT, in an innovative and participatory way.

LOS. Designs, implements, and evaluates the ICT for learning and knowledge construction.
LO6. Designs environments for online learning

LO7. Designs and plans online course for learning and training.

LO8. Identifies and uses technological tools according to the learning needs.

LO9. Designs and develops materials and resources for digital learning.

LO10. Designs and develops online training program.

LOL11. Promotes participation in virtual environments for learning.

LO12. Integrates the ICT in learning projects.

LO13. Participates in the context of TIC in a framework of respect, freedom, and tolerance.

STUDENTS PROGRAM OBJECTIVES (PO)
At the end of the program, you will be able to:

PO1. Identify the pedagogical theories that support the development of learning mediated by
Information and Communication Technologies (ICT).

PO2. Apply knowledge about Educational Technology based on theory and pedagogical practice
in the field of Digital Education.

PO3. Manage, select, and implement ICT in the teaching and learning process.

POA4. Design learning environments by selecting the appropriate technologies.

POS. Design and develop educational materials and resources both for the implementation of
online courses and for the integration of technological innovations in teaching practice.

PO6. Solve problems and learning needs in the context of Digital Education by applying the skills
required for the integration of ICT in education.

PO7. Identify and implement best practices in the use of emerging technologies to promote
learning.

e Core Courses (33 Credits Hours Required)

e Major Courses (15 Credits Hours Required)
e Capstone (3 Credits Hours Required)
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NOTE: THIS PROGRAM WILL NOT LEAD OR QUALIFY STUDENTS TO LICENSURE UPON
GRADUATION. IN AADITION, THE TRANSFER OR ACCEPTABILITY OF CREDITS OR DEGREE IS AT
THE DISCRETION OF THE ACCEPTING INSTITUTION.

Course Number | COURSE NAME (CORE COURSES 30 HOURS) Credit Hour
MDE 500 Methods and Analysis of Quantitative Research 3
MDE 505 Survey Research Methods 3
MDE 510 Mixed Methods 3
MDE 515 Assessment, Learning in Digital Education 3
MDE 520 Course Design for Digital Environments 3
MDE 525 Education and Digital Culture 3
MDE 530 Learning analytics: Process and Theory 3
MDE 535 Motivation and Instructional Design 3
MDE 540 Learning systems design 3
MDE 545 Understanding Learning in the online Environment 3
MDE 550 Curriculum Theory 3

Subtotal 33
CONCENTRATIONS
e VIRTUAL LEARNING
Course Number COURSE NAME (CONCENTRATION AND Credit
CAPSTONE COURSES 18 HOURS) Hour
MDE 555 Distance Learning 3
MDE 560 Media for Instruction 3
MDE 565 Pedagogy and Innovation in Education 3
MDE 570 Current Issues and Trends in Education Technology 3
MDE 575 Digital Education in Global Context 3
MDE 680 Capstone (Virtual Learning) 3
Subtotal 18
e LEARNING DESIGN AND TECHNOLOGY
Course Number COURSE NAME (CONCENTRATION COURSES 9 Credit
HOURS) Hour
MDE 580 Learning Design 3
MDE 585 Student-Centered Learning Using Technology 3
MDE 590 Digital Game-Based Learning 3
MDE 595 Project Management in the Instructional Design 3
MDE 600 Integration of Advanced Technologies in Education and 3
Training
MDE 680 Capstone (Learning Design and Technology) 3
Subtotal 18
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RESEARCH, EVALUATION AND FORMULATION
PROJECTS

OF EDUCATIONAL

Course Number COURSE NAME (CONCENTRATION COURSES 9 Credit
HOURY) Hour
MDE 605 Development of Educational Projects 3
MDE 610 Educational Planning and Administration 3
MDE 615 Diagnosis and Evaluation in Education 3
MDE 620 Applied Educational Research 3
MDE 625 Research, Evaluation of Curricular Projects 3
MDE 680 Capstone (Research, Evaluation and Formulation of 3
Educational Projects)
Subtotal 18
e EDUCATIONAL MANAGEMENT
Course Number COURSE NAME (CONCENTRATION COURSES 9 Credit
HOURY) Hour
MDE 630 Managerial Ethics 3
MDE 635 Human Resources Management 3
MDE 640 Leadership Strategy and Management 3
MDE 645 Managing Multicultural Organizations 3
MDE 650 Performance Management 3
MDE 680 Capstone (Educational Management) 3
Subtotal 18
e INSTRUCTIONAL DESIGN AND DEVELOPMENT
Course Number COURSE NAME (CONCENTRATION AND Credit
CAPSTONE COURSES 18 HOURS) Hour
MDE 655 Instructional Design 3
MDE 660 Development of Multimedia Instruction 3
MDE 665 Trends and Issues in Instructional Design and Technology 3
MDE 670 Digital Futures for Learning 3
MDE 675 Design of Online Collaborative Learning 3
MDE 680 Capstone (Instructional Design and Development) 3
Subtotal 18
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MASTER OF SCIENCE IN POLITICAL SCIENCE (MPO)
PROGRAM DESCRIPTION

The master’s Program in Political Science at Mackenzie University addresses the needs of students
who want to obtain a more structured and comprehensive knowledge about contemporary political
theory and different research methodologies and empirical skills necessary for the practice of
political science. At the same time, the program offers students the opportunity to deepen their
knowledge in areas such as comparative politics, political economy, political communication, or
political theory. The program offers two concentrations: Political Campaign and Public Affairs.
The master’s program is aimed at both prospective academics and students who wish to pursue
careers in non-academic jobs that require considerable skills in social and political analysis,
usually in civil service, the media, NGOs, political and cultural organizations. And private
companies.

PROGRAM OBJECTIVE

The Master of Science in Political Science program at Mackenzie University aims to provide
students with the knowledge and skills through which they can deeply grasp political, cultural, and
economic developments at national and global level and acquire the qualifications sought in the
national and global environment and labor markets. It also aims to provide students with a
scientific understanding of social facts and phenomena, that would enable them to uncover the
roots of common perceptions and practices, to question them when necessary, and to come up with
policy proposals when possible. Such a goal necessitates the students to be equipped with a
knowledge of political theory, history as well as of political economy and scientific methods in
social sciences.

1. To analyze national and global events from various social science perspectives.

To demonstrate theoretical and practical knowledge on political science and

international relations and to state views and positions with advanced oral and written

skills.

To compete for increasing career opportunities in national and global institutions.

4. To (be able to) understand and follow the changes in political behaviors, opinions,
and structures.

5. To gain the ability to make logical inferences on social and political issues based on
comparative and historical knowledge.

6. Broaden your expertise on a wide range of domestic and international affairs in the
public domain.

7. Deepen your understanding of public institutions and political, economic, and social
processes and their implications for policy development and implementation.

8. Teach you the analytic skills necessary for objective policy analysis and evaluation.

9. Refine and deepen your leadership and management skills.

10. Enable you to explore and apply the roles of values and ethics in public policy design
and decision-making.

11. Enhance your written and verbal strategic communication skills.

(98]
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e Core Courses (30 Credits Hours Required)
e Major Courses (15 Credits Hours Required)
e Capstone (3 Credits Hours Required)

Course Number COURSE NAME (CONCENTRATION AND Credit Hour
CAPSTONE COURSES 18 HOURS)
MPO 500 Methods and Analysis of Quantitative Research 3 Credits
MPO 505 Political Polling and Survey Research 3 Credits
MPO 510 Data Science for Political Science 3 Credits
MPO 515 Theoretical principles of political science 3 Credits
MPO 520 American Constitutional Law 3 Credits
MPO 525 The Politics of Civil Rights and Liberties 3 Credits
MPO 530 Political and Government Systems 3 Credits
MPO 535 Political Institutions 3 Credits
MPO 540 Comparative Political Regimes 3 Credits
MPO 550 Elections and Campaigns 3 Credits
MPO 555 Political Analysis and Research Methods 3 Credits
Sub Total | 33 Credits
e POLITICAL CAMPAIGN
Course Number COURSE NAME (CONCENTRATION AND Credit
CAPSTONE COURSES 18 HOURS) Hour
PCA 560 Campaign Tactics, Strategies, and Management 3 Credits
PCA 565 Electoral behavior 3 Credits
PCA 570 Political Behavior 3 Credits
PCA 575 Social Media Management in Campaigns 3 Credits
PCA 580 Advanced Campaign Marketing Strategy 3 Credits
PCA 620 Capstone (Political Campaign) 3 Credits
Sub Total | 18 credits
e PUBLIC AFFAIRS
Course Number COURSE NAME (CONCENTRATION COURSES 9 Credit
HOURS) Hour
PAF 585 Public Affairs Leadership and Management 3 Credits
PAF 590 Public Budgeting and Finance 3 Credits
PAF 595 Values, Ethics, and Public Policy 3 Credits
PAF 600 Public Policy Research and Writing 3 Credits
PAF 605 Economics for Public Affairs 3 Credits
PAF 585 Public Affairs Leadership and Management 3 Credits
Sub Total | 18 credits
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SCHOOL OF INFORMATION TECHNOLOGY
MASTER OF SCIENCE IN INFORMATION TECHNOLOGY (MIT)

PROGRAM DESCRIPTION

The intent of the Information Technology program is to produce graduates who can achieve the
following objectives:

1.

Developed a product or process by applying knowledge of programming, web, database,
human computer interaction, networking, and security tools.

Participated effectively as a member of a development team and undertaken leadership
roles when appropriate.

Taken graduate courses or continuing education classes to improve skills and abilities.
Made positive contributions to community and society by applying skills and abilities
learned during undergraduate program in information technology.

Made decisions related to work that demonstrate understanding of the importance of being
an ethical computing professional.

Applied communication skills to effectively promote ideas, goals or products.

Student Outcomes:

On successful completion of the program, graduates will be able to:

1.

Nk

11.

12.
13.
14.

Apply knowledge of computing and mathematics appropriate to the program’s student
outcomes and to the discipline

Analyze a problem and identify and define the computing requirements appropriate to its
solution.

Design, implement, and evaluate a computer-based system, process, component, or
program to meet desired needs.

Function effectively on teams to accomplish a common goal.

Understanding of professional, ethical, legal, security and social issues and responsibilities
Communicate effectively with a range of audiences.

Analyze the local and global impact of computing on individuals, organizations, and
society.

Recognition of the need for and an ability to engage in continuing professional
development.

Use current techniques, skills, and tools necessary for computing practice.

.Use and apply current technical concepts and practices in the core information

technologies.

Identify and analyze user needs and take them into account in the selection, creation,
evaluation, and administration of computer-based systems.

Effectively integrate IT-based solutions into the user environment

Understanding of best practices and standards and their application

Assist in the creation of an effective project plan.
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PROGRAM OBJECTIVE

The Master of Information Technology (MIT) at Mackenzie University program objective is to
provide students with the engineering principles of information technology and the business
context in which information technology decisions are made, so that they can implement better
information technology solutions that reflect the demands of today's evolving business
environment. This master’s program features a rigorous and comprehensive curriculum that is
designed to build your abilities in several core areas, including leadership development and
business innovation, IT project management and security, and organizational change through
technology deployments.

e (Core Courses (39 Credits Hours Required)
e Major Courses (15 Credits Hours Required)
e Capstone (3 Credits Hours Required)

Course Number COURSE NAME (CORE COURSES 30 HOURS) Credit Hour
MIT 500 Methods and Analysis of Quantitative Research 3
MIT 510 Survey Research Methods 3
MIT 520 Mixed Methods 3
MIT 530 Fundamentals of data Analytics 3
MIT 540 Cyberwarfare 3
MIT 550 Statistics for data Analysis 3
MIT 560 Risk Management 3
MIT 570 Data Science tools and Techniques 3
MIT 580 Cyberlaw, Regulations, and Compliance 3
MIT 590 Data Mining and Analytics I 3
MIT 600 Secure Network Design 3
MIT 610 Data Mining and Analytics II 3
MIT 620 Security Policies and Standards — Best Practices 3

Subtotal 39

CONCENTRATIONS
e DATA ANALYTICS
Course Number COURSE NAME (CONCENTRATION AND Credit Hour
CAPSTONE COURSES 18 HOURS)

MIT 630 Advanced Data Visualization 3
MIT 635 Advanced SQL 3
MIT 640 SAS Programming, I 3
MIT 645 SAS Programming II: Business Analysis applications 3
MIT 650 Security Policies and Standards — Best Practices 3
MIT 680 Capstone (Data Analytics) 3

Subtotal 18

e CYBERSECURITY AND INFORMATION ASSURANCE
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Course Number COURSE NAME (CONCENTRATION AND Credit Hour
CAPSTONE COURSES 18 HOURS)

MIT 655 Secure Software Design 3
MIT 660 Ethical Hacking 3
MIT 665 Forensics and Network Intrusion 3
MIT 670 Disaster Recovery Planning, Prevention and Response 3
MIT 675 Cyberlaw, Regulations, and Compliance 3
MIT 680 Capstone (Cybersecurity and Information Assurance) 3

Subtotal 18

39| Page




BACHELOR OF SCIENCE IN COMPUTER INFORMATION TECHNOLOGY (BCIT)
PROGRAM DESCRIPTION

The Bachelor’ of Science in Computer Information System at Mackenzie University prepares
individuals to assess the security needs of computer and network systems, recommend safeguard
solutions, and manage the implementation and maintenance of security devices, systems, and
procedures. Includes instruction in computer architecture, programming, and systems analysis;
networking; telecommunications; cryptography; security system design; applicable law and
regulations; risk assessment and policy analysis; contingency planning; user access issues;
investigation techniques; and troubleshooting. Also, this program is focus on the principles and
techniques used to identify, search, seize and analyze digital media and to conduct cyber
investigations against criminal and terrorist activity. Includes instruction in computer boot
processes and drives, jumper setting, file access and reconstruction, hacking, network systems,
cryptography, programming, investigative techniques, forensic imagery, web-based investigation
methods, cyberterrorism, and applicable laws and administrative procedures.

PROGRAM OBJECTIVE
The BCIT Program at Mackenzie University will enable its graduates to:

1. Have the ability to hold progressively more responsible positions in the IT field,
including positions that are supervisory or managerial in nature.

2. Engage in life-long learning and professional development.

3. Communicate effectively as an IT professional with users, peers, and higher
management.

4. Work effectively in teams, whether as a participant or as a leader.

5. Demonstrate ethical behavior as an IT professional and sensitivity to the impact of
technology on society.

6. Pursue and successfully complete an advanced degree if desired.

Outcomes

Upon graduation, students with a BS in Information Technology will be able to:

1. Analyze a complex computing problem and apply principles of computing and other
relevant disciplines to identify solutions.

2. Design, implement, and evaluate a computing-based solution to meet a given set of

computing requirements in the context of the program’s discipline.

Communicate effectively in a variety of professional contexts.

4. Recognize professional responsibilities and make informed judgments in computing
practice based on legal and ethical principles.

5. Function effectively as a member or leader of a team engaged in activities appropriate to
the program’s discipline.

6. Identify and analyze user needs and to take them into account in the selection, creation,
integration, evaluation, and administration of computing-based systems. [IT]

(O8]
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Course Number

COURSE NAME

Credit Hour

GENERAL EDUCATION - LOWER DIVISION

COM 170 Speech Communications 3
ENC 101 English Composition | 3
PHI 160 Critical Thinking and Problem Solving 3
MAC 105 College Algebra 3
PSY 201 Psychology 3
Subtotal 15
INFORMATION TECHNOLOGY - LOWER
DIVISION
CIT 110 Introduction to IT 3
CIT 120 IT Foundations 3
CIT 200 Network Policies and Services Management 3
CIT 210 Networks 3
CIT 220 Web Development Foundations 3
CIT 230 Business of IT — Applications 3
CIT 240 Network and Security 3
CIT 250 Organizations and Technology of Information Systems 3
CIT 260 Scripting and Programming — Foundations 3
CIT 270 Linux 3
CIT 275 Business of IT — Project Management 3
CIT 280 Data Management — Foundations 3
CIT 285 Security Technology 3
CIT 290 Emerging Technologies 3
Subtotal 42
GENERAL EDUCATION — UPPER DIVISION
BSC 115 General Biology 3
ECO 228 Principles of Economics 3
ECO 317 Macroeconomics 3
SAT 130 Introduction to Probability and Statistics 3
ENC 102 English Composition II 3
BSC
Subtotal 15
Information Technology — Upper Division
CIT 310 Operating Systems 3
CIT 320 Legal Issues in Information Security 3
CIT 330 Network Design Foundations 3
CIT340 Network Reliability and Fault Tolerance 3
CIT 350 Managing Web Security 3
CIT 360 Introduction to Cryptography 3
CIT 370 Server Administration 3
CIT 380 Cyber Defense and Countermeasures 3
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CIT 390 Managing Web Security 3
CIT 490 IT Capstone Written Project 3
Subtotal 30
The student chooses a concentration
CONCENTRATION IN CYBERSECURITY
CSA 423 Security Ethical Hacking 3
CSA 424 Security Analyst 3
CSA 425 Information Systems Security 3
CSA 426 Digital Forensic in Cybersecurity 3
CSA 427 Emerging Technologies in Cybersecurity 3
CSA 428 Cyber Defense and Countermeasures 3
Subtotal 18
CONCENTRATION IN CLOUD AND SYSTEM
ADMINISTRATION
CTS 429 Cloud Foundation 3
CTS 430 Cloud Application 3
CTS 431 Data Management — Applications 3
CTS 432 Enabling Cloud Service 3
CTS 433 Managing Cloud Security 3
CTS 434 Cloud Deployment and Operations 3
Subtotal 18
Total 120
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FINANCIAL INFORMATION

COSTS FOR DEGREE PROGRAM

The tuition rate is subject to change by Mackenzie University without notice. Tuition is charged
by semester depending on the number of credits the student is enrolled in during the semester.

Application fee:

There is a one-time application fee of $100.00 for Undergraduate Degree Programs, and a one-
time application fee of $150.00 for Master of Science in Business Administration (MBA), Master
of Science in Education (MED), and Master of Science in Political Science (MPO), and a one-time
application fee of $150.00 for Master of Sciences in Information Technology (MIT) and all
Doctor’s Degree Programs (Nonrefundable as per Refund and Cancellation policy)

Tuition

X Tuition for Undergraduate Degree programs
Tuition is charged at $100 per credit for undergraduate degree program Bachelor of Science
in Business Administration (BBA)
Bachelor of Science in Computer Information Technology (BCIT)
M Tuition for master’s degree programs
Tuition is charged at $150 per credit for the following master’s degree programs:
Master of Science in Business Administration (MBA)
Master of Science in Education (MED)
Master of Science in Political Science (MPO)
¥ Tuition for master’s degree programs
Tuition is charged at $200 per credit for the following master’s degree program:
Master of Sciences in Information Technology (MIT)
K Tuition for Doctors Degree programs
Tuition is charged at $200 per credit for master’s degree program.
Doctor of Science in Education (DED)
Doctor Of Science in Business Administration (DBA)

Fees
FEES COST
Graduation fee (Charged to all Students before graduation) $ 250.00
Technology fee $27.00
Course Re Entry (additional tuition fee may apply) $25.00
Returned Checks $ 35.00
Per Transfer Credit Accepted $ 150.00
Official Transcript request $25.00
Library fee (each academy term) $20.00
Late Payment Fee $ 35.00
Withdrawal Processing Fee $ 35.00
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Books and Learning Materials

Textbook(s) must be purchased by students separately and are not included in course tuition, a
reasonable $1,200 to $1,500 for the master’s and Doctors programs and $1,500 to $1,800 for the
bachelor’s program.

General Information
Students have the option to make payments as follows:

XK Full payment at time of signing enrollment agreement.

K Registration fee at the time of signing enrollment agreement with balance paid prior to
starting date.

K Registration fee at time of signing enrollment agreement with balance paid prior to
graduation by a payment plan.

M Types of Payment: Visa, MasterCard, Bank Wire, Check or PayPal

X Tuition is subject to change.

CANCELATION AND REFUND POLICY

Should a student be terminated, withdraw, or cancel for any reason, all refunds will be made
according to the following refund schedule:

1-If the university does not accept the enrollment, all monies paid by the student to the university
shall be refunded and the student and university shall be released from further obligation.

2-Cancellation by the third (3rd) business day after the student signs his or her enrollment
agreement will result in a cancellation of any obligation to the university, except any assessment
for supplies, materials and kits that are not returned or are not returnable because of use.

3-Cancellation after the third (3rd) business day, but before the first day of class, will result in a
refund of all monies paid except for the registration fee (not to exceed $200) and any assessment
for supplies, materials and kits that are not returned or are not returnable because of use.

4-Cancellation of the application by the student must be made by certified mail or in person and
in writing.

5-Should a student be terminated or withdraw after the start of class but before the end of the first
week of class (Add-Drop period) in each term of enrollment, the university will refund 100% of

tuition and fee charges for that term (except the non-refundable registration fee) and any funds
paid for supplies, books, or equipment which can be and are returned to the university.

6-There is no refund due if the student is terminated or withdraws after the Add-Drop period.

7-1f a student is withdrawn from a class due to a class cancellation, the student is entitled to a full
refund.

8-Refunds will be made within 30 days of the earliest of (a) the date the Mackenzie University
determines the student has withdrawn, (b) termination of the student’s enrollment by the
university, (c¢) or receipt of a Cancellation Notice from the student.
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ADMISSIONS PROCEDURES

LANGUAGE OF DELIVERY

Mackenzie University programs are offered in English and Spanish languages.
ADMISSIONS REQUIREMENTS

GENERAL REQUIREMENTS

» Must be 18 years or older or have written permission from a parent-legal guardian.

» The student must pay the application fee cost according to the academic program to be
carried out.

» Complete an interview with the Admissions department by in-person, telephone, or video
conference.

» Complete a Student Profile and online requirements form.

» Complete an Enrollment agreement.

Applicants must select a language track. Mackenzie University offers two (2) language tracks:
English and Spanish. All courses are offered in English and Spanish.

E. English Language Track Requirements:

» Applicants whose first language is not English, but who want to select the English Track
must submit one (1) of the following proofs of English proficiency:

e TOEFL (Test of English as a Foreign Language) Score of 500 or better on the written exam
or score at least 173 on computerized test; or equivalent, or

e At least six (6) credit hours of English composition (passing grade of C or better) from an
accredited U.S college or university, or

e Completion of an A.A. or A.S. degree from a U.S college or university; or equivalent.

2. Spanish Language Track Requirements:

» Applicant whose first language is not Spanish but who want to select the Spanish Track
must submit one (1) of the following proofs of Spanish proficiency:

e Prueba de Aptitud Academica (PAA) College Board sub-scores of at least 420 for
Reading and Writing (Spanish Lecture y Redaction).

e Atleast six (6) credit hours of Spanish composition or equivalent with a passing grade
of C or better from an accredited Spanish speaking college or university, or

e Completion of an A.A. or A.S. degree from an accredited Spanish speaking college or
university.

e All diplomas, degrees, or official transcripts from schools, colleges, or universities
outside of English-speaking country must be evaluated and certified in English by the
following evaluating agency: Josef Silny & Associates, 7101 SW 102 Avenue, Miami,
Florida 33173, USA, Tel: (305) 273-1616, Fax: (305) 273-1338, E-mail:
info@jsilny.com
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COMPLETING A COURSE OR PROGRAM IN A LANGUAGE OTHER THAN ENGLISH
MAY REDUCE EMPLOYABILITY WHERE ENGLISH IS REQUIRED

DOCTOR ADMISSIONS REQUIREMENTS

Students pursuing a doctor’s degree Program at Mackenzie UNIVERSITY must successfully
complete a minimum of 82 semester credit hours beyond the master’s level in specific graduate
level curriculum.

In addition to the General Admissions Requirements, Doctor program applicants must:

>
>
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$200 application fee (nonrefundable)

Hold a master’s degree or equivalent credential conferred by an approved institution of
postsecondary education and provide official transcripts.

Provide a resume indicating education and complete work history.

Five (5) years of full-time relevant work experience recommended.

Complete a second Interview based on meeting criteria that includes:

Relevant managerial experience, including senior positions and demonstrated leadership
skills.

Capacity for thinking critically and for conducting applied scholarship (If applied)
Compatibility of professional goals with the program’s objectives.

Motivation for doctors’ degree and time-commitment balance.

Students who have met both our admissions requirements and interview selection criteria
will advance to the next round in the admissions process. These applicants will be required
to attend in-person, telephone or videoconference preview day and interview at the doctor’s
Program coordinator.

MASTER ADMISSIONS REQUIRMENTS

In addition to the General Admissions Requirements, master’s degree program applicants must:

1. A completed baccalaureate degree from an accredited college or university.

2. $150 application fees (non-refundable): Master of Science in Business
Administration (MBA), Master of Science in Education (MED), and Master of
Science in Political Science (MPO), or

3. $200 application fees (non-refundable): Master of Sciences in Information
Technology (MIT)

4. Submit official transcripts from previously attended colleges or universities.

5. Submit a copy of a valid government issued ID.

6. Have achieved a minimum undergraduate grade point average of at least 3.0.

BACHELOR ADMISSIONS REQUIREMENTS

In addition to the General Admissions Requirements, bachelor’s degree program applicants must:

1. Submit a Copy of high School diploma, or GED, or the equivalent document if the
applicant completed secondary education in another country. Applicants will not be
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required to provide proof of high school graduation When they provide the
following:

» Official Transcripts of college credits or of an earned degree from accredited institution
recognized by the United States Department of Education.

» If documents are from another country: An evaluation of an official transcripts by approved
educational evaluation service attesting the degree or credits earned are equivalent to a
degree or credits earned at a US accredited institution of higher education.

2. 100 application fees (nonrefundable)
3. Submit a copy of a valid government issued ID.

APPLICATION FEE

All prospects interested in starting the Mackenzie Universities admissions process after having
selected their preferred programs and knowing all the details of it, the prospect must pay the
application fee corresponding to their program of choice and this can be paid by check, money
order, debit, or credit card. The check or money order should be made payable to Mackenzie
University.

» Doctors program $200

» Master’s program (Master of Science in Business Administration (MBA), Master of
Science in Education (MED), and Master of Science in Political Science (MPO). $150

» Master’s program (Master of Sciences in Information Technology (MIT). $200

» Bachelor’s program $100

APPLICATION FOR ADMISSION

Once the prospect has paid the application fee, they must fill out the Prospect Application Form
online or in person and it contains the following information.

General Information

Work Status

Demographic Information

Prior Education Information

Program of Interest (Specific program information)
General questions

YVVVVVY

In addition to the above information, this document will also contain specific questions about
whether the student has everything necessary to study at a distance. Applicants must submit all
required application documents to be considered for admission.

ADMISSION INTERVIEW

The main objective of the admissions interview will be to corroborate the information and
documents provided by the prospect. This interview may be conducted in person, by phone or
video conference. The Mackenzie University catalog is available at the university’s website
www.mackenzie.university for all applicants to review. Applicants receive catalogs prior to their
interview, the catalog is reviewed during the interview with the applicant. The applicant is
encouraged to ask questions and is given additional clarification.
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ENROLLMENT AGREEMENT

Once the prospect has completed all the requirements of the admission process, the prospect must
sign his/her Enrollment agreement which contains all the specific information of the program,
chosen language and all other important information of his/her knowledge.

» LATE ENROLLMENT: A student who wishes to enroll after the registration deadline
(which is the Class Start Date of every Term) may do so with the approval of the Registrar
and up to the Add/Drop Period, which is one week within the beginning of the term.

The applicant signs the enrollment agreement and attests to the fact that he/she understands the
terms and conditions of attending Mackenzie University.

ACCEPTANCE BY INSTITUTION

Upon review of the Prospect Application Form, all documents and the enrollment agreement, the
university will determine if the prospective student is accepted into the selected program and is
eligible to register for classes. The applicant will be informed of the admissions decision by letter
and email within five (5) business days.
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REGISTRATION

To register for classes, students must have academic and administrative clearance, which includes
the requirement that all tuition and fees are paid by the required dates. Students are required to
register for classes either through email or in person, registration period is listed above on the
institution’s calendar.
e Failure to Register: a student who leaves the university without obtaining a leave of
absence, or who fails to register and pay the required tuition or fees for more than one term,
must apply for readmission to the University.

ORIENTATION

Prior to attending classes, new students, as well as those returning to the university after one term
or more of non-attendance, are required to participate in an orientation session. Attendance is
mandatory. This program is designed to acquaint students with the policies of the university.
Students are also required to attend a library orientation during their first term.

TRANSFER OF CREDITS POLICIES

Mackenzie University accepts transfer credits applicable to an applicant’s program of study from
other approved institutions. To apply for transfer credit, students must send an official copy of
their transcript to the Academic Department for review and complete the corresponding paperwork
for each transfer course. A transfer student’s transcript(s) becomes part of the official student
permanent record. Mackenzie University, upon evaluation, will determine how many credits, if
any, will apply toward a degree. Credit for undergraduate programs may be granted only for
courses in which grades of “C” or better have been earned (2.00 GPA or higher). Students must
complete at a minimum 50% of an undergraduate program at Mackenzie University. Transfer
credits for Graduate programs will be considered on a case-by-case basis. Credit for graduate
programs may be granted only for courses in which grades of “B” or better have been earned (3.00
GPA or higher). Students must complete at a minimum 90% of a graduate program at Mackenzie
University. Transfer applicants must meet all the admission requirements of Mackenzie
University,

E-LIBRARY

The mission of the library is to facilitate and expedite access to information using appropriate
resources to support the programs offered. In addition to textbooks and other media, the library
provides students, faculty, and others with access to resources throughout the world via high-speed
Internet connections and on-line and virtual subscriptions to research documents and publications.
Access to many of the Mackenzie University library resources is provided through LIRN (Library
& Information Resources Network, INC); and to address the needs of the Spanish-speaking
student, Mackenzie University subscribes to academic resources. The online library is available to
students at any time, via password, with access to an Internet connected computer.

GRADUATION REQUIREMENTS

To graduate from Mackenzie University, and to receive a degree, the student must:
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The bachelor’s degree graduation requirements are as follows:

o Complete all credits as stated in the catalog.

o Earn a minimum 2.5 cumulative grade point average.
e Meet satisfactory academic progress.

o Fulfill all monetary obligations.

The master’s degree graduation requirements are the following:

o Complete all credits as stated in the catalog.

e FEarn a minimum 3.0 cumulative grade point average.
e Meet satisfactory academic progress.

o Fulfill all monetary obligations.

The Doctor’s Degree graduation requirements are the following:

e Complete all credits as stated in the catalog.

e Earn a minimum 3.0 cumulative grade point average.
e Meet satisfactory academic progress.

e Fulfill all monetary obligations.

POLICIES ON COURSE OR PROGRAM CANCELLATION

Mackenzie University requires that there be a minimum number of students in an online course.
In rare circumstances, the university may cancel an online course on the first day of class due to
low enrollment. Every effort will be made to move students to either another online course which
meets their educational requirements or a similar class. Even if a student has logged into the online
environment prior to course start, the student will incur no financial liability if the course is
cancelled.

A decision to cancel a course is at the discretion of the Academic Department of Mackenzie
University. Upon making such decisions, the University will notify the potential and enrolled
students by way of email, hard copy mail, via telephone. The Mackenzie University refund policy
will apply.

EMPLOYMENT PLACEMENT SERVICE

The Career Center of Mackenzie University provides advice on placement services at the request
students and alumni. Mackenzie University does not guarantee job placement.

Among the services offered by career center are the following:
* Resume development.

* Interviewing guidelines and simulated interview.

* Career search guidelines, tips, and coaching.

» Mackenzie University maintains a database of local employers to assist students and alumni
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develop relationships that may lead to job openings and opportunities.

* The Career Center schedules an interview with students prior to the completion of their program
to design a career advancement plan and expose them to available resources. In addition,
The center can provide letters of recommendation upon the student’s request.

ADVANCED PLACEMENT
Mackenzie University does not grant credits for work experience or by examination.
COURSE WITHDRAWAL POLICY

e To apply for a withdrawal, students will provide notification of intent to withdraw, in
writing or orally, to the Registrar’s Office. The Registrar will document the reasons and
date of the student request.

e  Withdrawals with Refund: Courses in which the student applies for withdrawal during
the drop/add period will be refunded according to the Cancellation and Refund Policy.

o  Withdrawals without Refund: When students request a withdrawal from a course, after
the due date established by the institution for withdrawals with refund, it may affect the
student’s academic progress.

WITHDRAWAL POLICY

A student may withdraw from a class and obtain the notation of “W” until the day before the
final exam.

e Unsatisfactory academic performance following the above deadline will not be accepted
as a reason for withdrawal.

e Students who are seeking a withdrawal for medical reasons must provide appropriate
medical information using the “Withdrawal Form™ available at the American Business
University website.

e [fa withdrawal for medical reasons is approved, an “I”” will be recorded for each course.

e Students who receive a withdrawal for medical reasons may be placed “on hold” until the
University determines that the student is ready to return. If a withdrawal for medical
reasons is Page 26 of 72 not approved, but the situation justifies a withdrawal, the request
may be approved as a late withdrawal, and grade of “W” will be recorded.

e [fa student withdraws from a course while an alleged academically dishonest act is under
review, and the case is not resolved in favor of the student, the academic departmen